
With their canvas – beautifully painted by INDEX 
Architecture & Design Award winning interior 
designer-cum-artist, Yasmin Farahmandy – the 
Dubai arm of global giant Gensler chose to 
celebrate their new Middle Eastern identity, 
brought about by the launch of their debut 
regional headquarters in Downtown Dubai’s Rolex 
Tower. Yasmin explained: “We wanted to portray 
the traditional and exquisite hospitality offerings 
of the Middle East as a way of paying homage to 
the recent opening of our Dubai office, where we 
will, of course, be concentrating on hospitality. We 
used the famous Gensler red for the background 
and then grabbed the golden mashrabiya as a way 
of resembling the region. We feel the finished 
work is an abstract representation of our 
hospitality division.” 



To visually express what the Esra Lemmens Agency 
stands for, Esra chose to use her canvas to 
demonstrate the kinds of fusion and 
transformation her firm can create. While 
concrete itself is a platform for expression, she 
placed one platform in its unformed state over the 
other to create something new; a solid space few 
would have conceptualized. “The reason behind 
this idea is simple; while the outcome appears 
rather simple to the observer, this exercise was 
more about expression and utility, and fulfilling 
ideas of possibility. Within this lies the hopes and 
dreams of many artists and creators of various 
disciplines that we hope to take along with us 
while we revolutionize the design industry. 
Concrete is strong, heavy, solid, durable, provides 
structure and used as fundament, and The Esra 
Lemmens Agency creates fundaments for 
designers, companies, labels, and others too.” 



We as international team see the self-portrait as a 
reflection of us and the uniqueness of our team, 
our philosophies and point of view.  Everything 
that defines ALBAL is in the picture. We are a 
melting pot of countries and cultures and we are 
showing the close-up portraits of every team 
member’s eyes. The eyes are the door to the soul, 
the colours and its structures unique, mirroring 
emotions and explored experiences. The gate for 
the impressions, colours, visuals and directly 
connected to our brain, the eyes are key to 
creating emotion and judging our surroundings. 
Eyes show emotions; they can cry, laugh, shine 
bright or reflect the surrounding, like a polished 
mirror or a flat surface of water. They are the filter 
and technical equipment in our daily life. 
Independently from the cultural background or 
dress code, the view towards the eyes is always 
accessible. 
 
 



Godwin Austen Johnson, led in this task by 
flourishing young designer Gillian Blair, was 
looking back across 170 years of company history 
when seeking inspiration for their piece. Simply 
put, the team could not have chosen a more 
fitting representation of their firm than this 
sensational portrait of GAJ-founder and 
managing partner, the unstoppable and 
incredible Brian Johnson. According to Gillian: 
“This process was all about expression. Brian is 
the face of GAJ. What we’re known for – even 
without the face! – is Brian.” A truly fitting 
homage to perhaps Dubai’s most influential 
architect, whose work even adorns the 20 
dirham note. 



“To us, design is more than just pretty picture.” So 
reads the website of Sneha Divias Atelier, arguably 
the region’s 2017 interior designer of the year, 
who this evening presents this juxtaposing electric 
yet calming abstract piece. Divias, responsible for 
some of Dubai’s most awe-inspiring residential, 
retail and hospitality projects, explained: “Sneha 
Divias Atelier is about the intersection of minds, 
ideas, projects and areas of design therefore our 
painting represents the balanced composition of 
different elements which result in a strong yet 
understated structure. It's about the organic flow 
of creative people coming together to think, 
produce, create and question.” This piece captures 
that entirely. 
 
 



Bishop Design/Rogue is portrayed in this artwork 
on multiple levels and conveyed through the 
mediums and materials used. Founder Paul 
Bishop explained: “We see the self-portrait as 
being a reflection of our design philosophies and 
attitude. A narrative is created and a discourse 
established as layers are built up in an 
unconventional yet contemporary manner as we 
continue to explore and remain fearless with our 
applications. The canvas is an exploration of 
spatiality not limited to a prescribed dimension 
as this best epitomizes our current trend-setting 
approach to every interior created, establishing 
an equilibrium amongst the chaos. Art is 
subjective to its end-user likewise to that of our 
interiors, provocatively alluring and without 
limitation. Imagination is our strongest attribute. 
We consider our piece to be an eclectic 
diversifying portrayal of our ideologies and 
beliefs. We are Bishop Design. We are Rogue.” 



This canvas by the much-celebrated Pallavi Dean 
Interiors team represents an approach to design 
that they describe as being “simple yet bold, 
classic yet unconventional”; a reflection of the 
firm’s creative philosophy. Christina Morgan, 
partner at Pallavi Dean, explained: “We back 
painted, slashed and twisted the canvas to reveal 
the Pantone colour of the year, Ultra Violet, in its 
purest vibrance. Our use of colour as a ‘reveal’ 
also reflects how we apply saturated colours in 
our interior projects as accents, pops and a rockin’ 
personality!” 



The most prized works of art ever created hold 
deep, eternal meaning, and are often visual 
metaphors for some of the most significant 
periods of history. Despite it’s beauty and majesty, 
this exciting submission from MMAC Design 
Associates openly admits to possessing none of 
that. Three simple words was the sum of the 
design direction MMAC co-founder Christian 
Merieau gave to his D3-based team in producing 
their canvas. And the decision behind the specific 
choice of lexicon? Literally nothing. “We just came 
up with this idea based on three random words,” 
explained a smiling Merieau, “pineapple, 
Rashid…and I can’t remember the third one! 
Basically we had no inspiration, and just drew a 
pineapple! There is no depth to it. What was that 
last word? Ah, Friday! Friday was the third word. 
Friday.”  
 
 



The thinking behind this design by the wonderful 
team at Wilson Associates – led by Isabel Pintado 
and Hilda Impey – was to create the ultimate self 
portrait. Every member of staff at the firm’s 
sensational new D3 office crafted and dressed 
their own figure, carved from each individual’s 
own business card. Can you get more self-
expressive than that? Project designer Alika Dobie 
explained: “We all have to be represented 
because without everyone working together, 
there would be no Wilson Associates Dubai.” The 
base of the canvas is cork with gold inlays, 
representative off the creative space the team 
work in. The mirror at the back creates depth and, 
more philosophically, represents growth as the 
firm continues to expand. It also shows how well 
rounded the team are. 
 
 



This evening’s sublime surroundings are the 
handiwork of the UAE-branch of WA International, 
who were chosen by The Renaissance to do every 
square-inch of the hotel’s interior. Very kindly – 
and with less than half-a-week’s notice! – the 
team created this beautifully minimalistic 
reflection of dream destinations, and their role in 
creating them. Design director Claire Craig said: 
“Our canvas reflects some wonderful destination 
somewhere, that is enhanced even further by the 
inclusion of a wonderful piece of furniture. In 
doing what we do, we don’t want to take away 
from naturally beautiful destinations, but instead 
add to them.” The line drawings are deliberately 
reminiscent of Picasso as a chime to his flamingo 
and camel sketches, found throughout The 
Renaissance. The hanging chair can also be found 
in all the hotel’s suites. 
 



Sharon Jutla, owner and founder of Sharon Jutla 
Interiors, put continental fusion at the heart of 
her art-piece, as a means of representing the 
global influence found throughout her design 
portfolio. Her unique logo is emblazoned across 
the centre of the canvas, to portray identity. 
Widely recognised, the logo has been texturised 
with layers and pattern that together infuse to 
represent knowledge in vintage colour tones, 
chosen to represent the colours of her years 
spent travelling. The background – deliberately 
explosive – was chosen to mirror a day in the life 
of Sharon, described by herself as being “lots of 
chaos, colours and ideas”. They are deliberately 
connected and infused in each and every one of 
her designs – this painting included – to be 
joined as one, like a lifeline. 


